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HOW A NICHE
ENGINEERING
BRAND

In HVAC & Cleanroom
Technology

Broke Some Records on LinkedIn
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How a Niche Engineering
Brand Built a Wholesome &
Engaging Presence on
LinkedIn

. We're Proud to be
" 'Certified!

RN 7 -
wace:

Avant Garde Cleanroom & Engg. Solutions Pvt. Ltd

rlr-:\IIdErl nments | Pharmaceutical | Solar PV | Semicon & Micro-electronics | Fi

About the Client

AVANT GARDE CLEANROOM
AND ENGG SOLUTIONS PVT
LTD (ACESPL)

is a leading provider of turnkey Cleanroom, HVAC, and
MEP Solutions in India and overseas. With deep technical
expertise and a people-first culture, ACES delivers
engineering excellence at scale.
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Cleanroom

AVANT GARDE CLEANROOM
AND ENGG SOLUTIONS PVT
LTD (ACESPL)

is a leading provider of Turnkey Cleanroom, HVAC, and
MEP Solutions in India and overseas. With deep technical
expertise and a people-first culture, ACES delivers
engineering excellence at scale.
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Objective

We're Proud to be
sk

Avant Garde Cleanroom &

& -
Yacas

Establish a strong, authentic
brand voice on LinkedIn

Increase internal and external
engagement organically

Showcase new project wins,
appreciation mentions, digital
collaborations and more

Drive consistent follower growth through
high-quality, visual-first content
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Strategy & Themes

Employee Advocacy

We highlighted ACES’ biggest strength:
The People of ACES

.......... o1 02 03 [
Frequent appreciation Avg, repost rate Highest: GPTW Reinforced internal
posts, milestone ~5 Certification post with pride and external
celebrations, and 26 reposis and Year- perception of a tight-
shoutouts End Highlights Video knit team

with 14 reposts

WELCOMING NEW TALENT - TEAM ACES

2O
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Organic Follower .
Achieved 45.1%
Growth growth in followers

within 12 months —
with no paid ads

Growth attributed to
value-driven content, ‘
people-centric posts,

and events

Follower count grew ‘
from 6510 to 9447 as

of June 23rd’'25

= Jun 21, 2026 -

Follower highlights &

9,447
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Event
Promotions

a2sia ASIA

PHARMA EXPO | LAB EXPO

’\ Renewal ble Energy m

India Expo

e
EMER OCT & [ NOV 2025 Phurchg.nﬁé .Q.

India Expo Mart, Greater Noid:
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Event
Promotions

a

Avant Garde Clean Room &
1day to go! Engineering Solutions Pwt. Ltd.
ACES will be

ing at Avant Gardle Clean R
Engineering Solutions Pt .

Asia Pharma Wi, s proud te be exhibiting

Expo 2025 i atSemicen India

P
(0] i 26 - amretzn

3= Avant Garde Clean Room &

Hacss . Selutions Pvi. Lid. it

laading the charge in solas

Avant Garde aucalience —

Clean Room & nawable Eneroy
India £xp0 20261

I vt i 10, Booth . R308.
g 0 a4 Gt
8 arcs,

[ wd-stn

% Hyderabad 7 26-28 Sept ‘24 [2] %
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Wins, Orders &
Appreciation

Highlighted Shared appreciation

major client wins letters from CUMI,

such as Grew ReNew, Vantage

Solar and ReNew Nutrition, Windlas,
and others

windlas

Post performance @
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Wins, Orders &
Appreciation

Post Examples:

New office
inauguration

ReNew

Grew Solar S
Appreciation

impressions impressions impressions
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Video-led
Storytelling

® 0 0

Created 24 videos for: Several videos crossed  Examples: Asia Pharma Visually rich, feel-
 Festivals (Diwali, Christmas, Expo Highlights, New good content that
Republicay) Website Launch deepened emotional

* End of Year 2024, End of FY'26

+ Event promotions connect

s

PHARMATECH EXPO
2@

Thsla Phormaxpo 3035 |

P

Video performance @



https://www.linkedin.com/feed/update/urn:li:activity:7296384454741168128
https://www.linkedin.com/feed/update/urn:li:activity:7296384454741168128
https://www.linkedin.com/feed/update/urn:li:activity:7226836183174025217
https://www.linkedin.com/feed/update/urn:li:activity:7226836183174025217
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Key Performance Metrics
(June 2024 -June 2025)

Total Posts 105 (including 24 videos)

Follower Growth Total Followers Follower Growth Avg. Engagement
(organic) (as of June ‘25) (last 12 months) Rate

1,589.36%

Total Engagement Total Impressions Total Reactions Total Clicks
Rate

Employee

Appreciation &
Festival Videos

Total comments Avg. Reposts on Highest Performing °
LinkedIn Posts Theme
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Brand
Personali |tg
JP
content strategy reflected
its internal culture:
Created a wholesome,

approachable engineering
brand with a consistent
voice

People First Content
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Techical Content

Waces Sfacas
ACES: Your Reliable Partner to
revolutionize Pharmaceutical
Debunking HVAC & Cleanrooms Excellence
Cleanroom Myths in Solar
Cell Manufacturing

ACES Family wishes overyons a
ictorious and prosperous

BURA MAT

v ¥ A

HAPPY GANDHI JAYANTI

I stha enemy, Not the parson living with it
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Client Impact

Conclusion




Promoted 8+ major expos

with full-stack content - from pre-event
buzz to live coverage and recaps.
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